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ANOTHER YEAR, ANOTHER WIN:
CAN-AM RECOGNIZED BY PIED PIPER

From left to right: Fran O’Hagan, President & CEO at Pied Piper, Delton Bohlman, Vice-President, Global Customer Services and Channel
Management at BRP and Andrew Coccari, Vice-President, Regional General Manager, North America at BRP.

Valcourt, Quebec, September 9, 2019 — For the second year in a row, BRP’s Can-Am dealerships ranked first in the 2019 Pied Piper Prospect
Satisfaction Index® (PSI®) U.S. UTV Industry Benchmarking Study.

Pied Piper's annual PSI mystery shopping studies rate American dealerships on the customer service and shopping experience of different
powersports brands in the industry.

Between September 2018 and July 2019, over 2,000 Utility Task Vehicle (UTV) mystery shoppers visited dealerships to rate their in-person treatment.
Among other insights, the study found that dealers selling Can-Am products were most likely to encourage customers to sit inside a vehicle (on
average more than 60% of the time), and they were also most likely to ask for the customer’s contact information (on average more than 51% of the
time).

“We've been focusing much of our efforts on providing the best possible experience at dealerships, so to rank first for a second consecutive year is
something to be very proud of,” said Delton Bohiman, Vice President, Global Customer Services and Channel Management at BRP. “We want to thank
the dealers who do such a great job bringing our customer journey to life on the daily. Not only are they our key partners, they're a key pillar in
Can-Am's tremendous success,” he added.

“We want customers to feel the Can-Am difference the minute they step into a dealership, and our dealers have clearly gone the extra mile to deliver
an experience that's as thrilling, fun and convenient as driving our vehicles,” continued Bohlman.

About BRP

We are a global leader in the world of powersports vehicles, propulsion systems and boats built on over 75 years of ingenuity and intensive consumer
focus. Our portfolio of industry-leading and distinctive products includes Ski-Doo and Lynx snowmobiles, Sea-Doo watercraft, Can-Am On- and
Off-Road vehicles, Alumacraft, Manitou and Telwater boats, Evinrude and Rotax marine propulsion systems as well as Rotax engines for karts,
motorcycles and recreational aircraft. We complete our lines of products with a dedicated parts, accessories and clothing to fully enhance the riding
experience. With annual sales of CA$5.2 billion from over 120 countries, our global workforce is made up of more than 12,500 driven, resourceful
people.
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Ski-Doo, Lynx, Sea-Doo, Can-Am, Rotax, Evinrude, Alumacraft, Manitou, Telwater and the BRP logo are trademarks of Bombardier Recreational
Products Inc. or its affiliates. All other trademarks are the property of their respective owners.
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